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Search, social and paid media built for how people actually find things now

— including the engines that answer instead of listing.
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ABOUT US

The strategic thinking partner
you nheed to expand

We work with founders and leaders to transform data into clear, bespoke strategies

that grow the business with the purpose they seek. We give clarity to context with a
team of experts — and the result isn't a polished deck or a one-time fix, but a

permanent shift in how your business gathers data and makes decisions.

Insight-driven - End to end
@I] Every recommendation y » Strategy, build
0 ' () vorss

traced back to

execution and

evidence. reporting in one place.

Built to last
2 e
a Systems your team
keeps running
after we hand over.

Euston Business Consulting
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WHAT WE DO

From Clarity to Compounding Growth

Three connected disciplines — understand the market, say something worth hearing, then scale what works on evidence.

1 3

Clear Vision Bold Communications Data-Driven Scaling

Hygiene Tests . Content Marketing . data analytics
Competitive Intel . Al Content Production . Performmance Marketing
Online Reputation Management . Visual & Graphic Design . Social Media Amplification
Market Research & Customer Insight . Video & Motion Graphics . SEO, GEO & AEO

Chatbots & Voicebots . Automation & Al

Personal Branding . Affiliate Marketing

Ul/UX Design . Website Development &
Maintenance
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HOW WE WORK

From Data to Growth

One process, four stages. Every engagement moves through the same arc — so you always know where a decision came

from and what it produced.

Data

Collect. Analyse.
Understand.

Turn raw data into

meaningful insight.

Know your market,
audience and
opportunities.

Message
Craft the right strategy
and story.

Create clear, compelling
messages that connect.

Align with audience
needs and intent.

Distribution

Distribute across the
right channels.

Reach, engage and

amplify with precision.

Maximise visibility and
impact.

Decisions

Measure performance.

Optimise for better
outcomes.

Drive growth, increase
ROI, achieve impact.
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(0] | SERVICE

Social Media Management

We manage social across every channel, turning your presence into a genuine growth engine — brand awareness that puts you on
your audience's radar, engagement that earns real interaction, and measurable ROI so every post works towards the bottom line. It

is never about filling a grid.

Content Community Execution & Design &
Strategy & Clarity Reporting Creative

A platform-led plan Active community We run the Premium,

built around your management and day-to-day end to scroll-stopping
audience, with a audience end, with clear, visuals and video.
clear tone of voice engagement that jargon-free Al-assisted

and content pillars turn followers into reporting against workflows cut

that balance a loyal, responsive the KPIs that production costs by
brand-building with audience. matter. around half, without
real performance. the tell-tale "Al slop."

Euston Business Consulting




CASE STUDY - 01 SOCIAL MEDIA

Leading South Asian
Hair Care Brand

UK & USA - Brand name confidential - Managed since 2021

Five years of organic commmunity building, then a multicultural campaign

that turned that community into measurable participation.

THE BRIEF
Grow a heritage haircare brand across diverse ethnic audiences without leaning on

ad spend to manufacture reach.

ORGANIC FOUNDATION
Three content pillars — recall, product education and cultural relevance — published

consistently since 2021, with boosting used only to amplify what already worked.

CAMPAIGN ACTIVATION
A storytelling-led campaign celebrating diversity and self-expression, recruiting

brand ambassadors through paid media and social amplification working together.

Euston Business Consulting




CASE STUDY - THE NUMBERS

Community, Then Conversion

Two layers of the same account: an audience built slowly and organically, and a campaign that put that audience to work.

ORGANIC COMMUNITY - SINCE 2021 CAMPAIGN ACTIVATION - PAID + SOCIAL

19K+ ~2X 3 4,803 9% £1.86

Ambassador Conversion rate Cost per conversion

Followers, up from ~10K Growth, organic not paid Core content pillars ) )
applications

158% 2.17% £32K

Traffic increase, web Click-through rate Media investment
& Amazon
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02 SERVICE

Website Design

We build websites that do more than look good — they are engineered to perform, scale and get found. From enterprise WordPress

platforms to Al-integrated builds, we handle architecture, development, search optimisation and ongoing maintenance under one roof.,

Development &
Architecture

Scalable, custom-built
platforms on robust
foundations, with clean
templates, custom
functionality and performance

optimised for speed at scale.

Euston Business Consulting

Al Integration

Custom chatbots,
Gemini-powered assistants
and RAG knowledge systems
that turn your site's content
into intelligent, contextual

experiences.

Search Optimisation

Technical SEO alongside GEO
and AEO strategy, built to win
visibility across both Google

and Al answer engines.

Maintenance & Growth

Ongoing optimisation of

performance, indexing and
site health, so the platform
keeps improving long after

launch.
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CASE STUDY - 02 WEBSITE DESIGN

Relevante Inc.

US recruitment & outplacement industry

We delivered a large-scale enterprise WordPress platform end to
end — architecture and development through to Al integration,
technical SEO and ongoing maintenance. It shows how we bring
engineering, search strategy and Al together in one place: not
just a website, but a scalable platform built to be found, by
traditional search and by the new generation of Al answer

engines.

THE BRIEF
A 425-page platform that had to stay fast, stay indexable and
answer visitor questions without a support team — while ranking

in Google and in Al-generated answers.

Euston Business Consulting

425+ pages on scalable

Elementor and ACF Pro
templates, with custom PHP
functionality, robust WordPress

architecture and Core Web Vitals

Technical SEO paired with GEO
and AEO — schema, indexing,

internal linking and crawl

optimisation for both Google and

Al-driven search.

A custom chatbot on the Google
Gemini API, built on a RAG
knowledge system drawing on
the site's own content for

accurate, contextual answers.

Continuous optimisation of site
architecture, indexing and
organic visibility, delivering
sustained growth in impressions

and indexed pages.
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CASE STUDY - THE NUMBERS

The Impact

A custom Gemini-powered chatbot and a full SEO / GEO / AEO strategy, built for the age of Al search.

4277+ 379+ 247K 3.04K+ 18.8

PAGES DEVELOPED INDEXED ON GOOGLE ORGANIC IMPRESSIONS ORGANIC CLICKS AVG. GOOGLE POSITION

TECH STACK

WordPress - Elementor Pro - PHP & JavaScript - HTML5 / CSS3 - ACF Pro & REST API - Google Gemini API - Rank Math SEO - LiteSpeed Cache -

Google Search Console - Google Analytics

Euston Business Consulting
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CASE STUDY - SELECTED WORK

Relevante Inc. — The Build

utplac

ContdontstRoguost

Request an outplacement services

pricing proposal

A dedicated career coach
for every employee
until they land.

On this page

Outnlacement dafined

Conversion-led landing pages

-

o000
PRy,

Six structural advantages most
outplacement firms do not offer.

One Dedicated Coach. Until No 3-,6-, Or 12-Month Cap. PayOnly When An Employee
They Land. Engages.

24-48 Hour Deployment. 80% Placement. 100% Equitable Access Designed
Standard Placement Guarantee. In.

The participant journey, in six stages.

e e ¥

CaachMateh 2
Kickoff Fourdation Active Search Interview & Larding &
Follow-Up

Long-form comparison content

e

000
-

Relevante vs. the platform-led model.

Setup foos & minkums. None. ray ety when a1 employee engages.

Fist paricipant utresch

Pultished placement rato

Functional depth across every sector your workforce sits in.

Incstrol & Manutacturng

Structured, schema-rich modules
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EPIC Mobile app

ed Parents Ignited Child

Enlightened Parents Ignited Child

Login

Mobile Number

Verification Code

Sign in
or sign in with

P
7

Don’t have an account?

< Registration

Mobile Number

Date of Birth

City

Number of Children

! Parent Teacher

& | have read and agree to terms of use &
Disclaimer.

Continue

Namaste
Karim Dergal

Home
Topics
Quizzes
My Orders

Contact Support

Logout




Agri-Smart Services ‘ _
& Knowledge Hub

Soil Testingappointment booking utrients
/ €

o - J & res around 17 nutrients which are
M I I Schedule youdlitll fest to set JEEBIRY insights and r plant growth and development. These

Agriculture

have been classified into Basic Primary,
»commendations for your farm and Micronutrients, The nutrients which

s are known as Primary

Plants require a large quantity of these
IFFCO'S DAP (Diammonium phospha growth ..r\gl proper functioning. Usually,
concentrated phosphate-based fertilizer. H \ these nutrients either from soil or air
is an essential nutrient along with Nitrogen

arious  biological processes which are
for their proper growth. These nutrients
re supplemented in crops using chemical

vital role in the development of new plant fl
the regulation of protein synthesis in crops
DAP ¢ s the phosphorus nutrition
crop growth and development cycle, as wej
crops initial requirement of Nitrogen any
IFFCO's DAP is a complete crop nutrition]
that results in a bountiful crop.

Agriculture Product Categories

: Primary Secondary Water Soluble
Key Benefits Nutrients Nutrients Fertilizers

(?] & &

Composite Ensures rapid Helps
Nutrition for 100t growth and health
plant growth alds in the andm

Organic and
Bio Fertilizers

DAP 18-46-0

Knowledge Hub

g ey
B o bl o



Public Services & Safety (SOS

o4

Government Schemes Select State ‘ Govemionxt Scheme y Educational Scheme

Csantral Govermment ® Frimary and Secondary Education Emergency help

Maharashtra (State) . seeded?
Primary Shika Ablkiynn (SSA) ’

_rTTTes nt cont:
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KALIARA ! 2

Knowledge Hub NETHNWAR grErt ¢ o Soch Rscea A Prafile
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Get the sMd in an service

Indommsstot keet reosk

Craste Now




https://shopaakaara.com/#collections

THE AAKAARA WAY

| h .
Let S Cre ate Somet lng Every piece is hand-painted by skilled artisans on natural marble,
L celebrating traditional Indian craft, made for intentional,
beautlfUZ, together- contemporary living

Website Designs

@ ?hagyakiran Home  Consultation ~ Vastu  Puja/Ratna  PaidClasses  FreeClasses  Learning w

»mes around

3hagyakiran - ARESEARCH-BASED ASTROLOGY INSTITUTE + VASTU CONSULTATION & REMEDIES

(0) VASTUSHASTRA

The Ancient Indian Science of Architecture and Living

Vastushastra is an ancient Indian system of architecture and spatial
planning that explains how natural energies influence human life. It guides
the design of buildings—homes, temples, offices, and cities—so that they
remain in harmony with nature and cosmic forces.

Learn More

Karmatlom - Home  PaidClasses  Vastu  Consultation Puja/Ratna  Free Classes  Learning Lo

[KARMAFALAM - A RESEARCH-BASED ASTROLOGY INSTITUTE - OVER 1000+ KUNDALIS ANALYZED USING INTEGRATED METHOD . EXPERT GUIDANCE BY SHREE BHUSHANJI . WEEKEND CL#)

Begin Your Astrological Journey

Access our collection of free courses and video lessons. Perfect for beginners who want to

explore Vedic astrology, Vastu, and spiritual sciences without any investment.

https://bhagyakiran.com/

Understanding Your Birth Chart

© 15hours

Introduction to Vedic Astrology Vastu Basics for Home

21200+ @25hours 2 2.100+

©2hours 21,500+

©n Blessons ©1 Glessons © 10lessons

Start your journey into Vedic astrology. Learn the basics Discover how to read and interpret your own birth chart. Learn fundamental Vastu principles for your home.

of planets, houses, and signs. Perfect for absolute: Learn about Ascendant, Moon sign, and planetary Understand directions, room placement, and simple

https://www.figma.com/de
sign/VcGzxPuwrAUhbviDH
gVTMI/Karmafalam?node-i

d=244-119&p=f

positions with practical examples. remedies for common Vastu defects.

beginners with no prior knowledge required.
© Video Lessons © self-paced
© PDF Materials © Practical Examples @ Direction Guide
© QuickFixes

© Home Plans

© Chart Analysis

© Beginner Friendly.




Wordpress Websites

M About Us Projects v Contact Us < = bous Bl G" L y E-Brochure
AL N RTINS EVT L0, &

Building the foundations of tomorrow

A leading partner for several government and private
construction projects in India.

DISHA PAVERS

EDUCATIONAL | RESIDENTIAL | INFRASTRUCTURE | INDUSTRIAL | COMMERCIAL | OTHER PROJECTS

Where Artistry Meets Barth

The ground beneath your feet should be as inspiring as the sky above. /
Disha’s premium outdoor pavers are designed not just to pave butto

enchant, transforming ordinary spaces into canvases of nature’s anistv

nl‘;. 7

INDORA METRO STATION INAUGURATED!

A project by Mall Constructions Pvt Ltd

https://www.mallconstructions.com https://www.dishapavers.com
Contact a4 ::’::’h:‘:‘“‘:sﬁ"s INDIA Overview v WhyUs?  Services v Projects  Sectors v Blogs  Contact Us

itumen. Trusted Roads.

T
When You Think of Land, ~

Think of Us.

-> LEARN MORE -

I

https://stpandsons.com https://landmastersindia.com/



Wordpress Websites

WEB CONS

“A asiHaNT Home About Us Core Competency Low-Code Application Platforms Case Study Contact Us
v ULTANCY

& CLOUD PARTNERSHIP aWS

Stronger Together. : '
Better in the Cloude.

ing The Futer. Together

CLOUD
< PARTNER b

L
I
a
© éd & i ' ‘
T vl [ R, +91 9673124421
Trusted Scalable Secure Business b -
Partnership Solutions & Reliable Growth
AboutUs  Service Careers Contact
https://arihantweb.com/# : E —

NGRT Systems Pvt. Ltd.

http://arihantwebconsultancy.com/

ABOUT US

NG Research and Technologies (NGRT) started in the year 2002 providing services in the field of
Telecommunications, Internet , and Online Data provisioning.

It became a pioneer in providing back-end services to ISPs in Central India and later expanded its
horizons to solutions in Digital Prepress, Medical Imaging, Video Production, Audio Production,
Intelligent Video Surveillance, and much more.

NGRT Systems Pvt. Ltd., incorporated in the year 2010 is the culmination of 25 years of
experience in the field of multimedia, graphics, and networking, and the amalgamation of two
firms, NG Research and Technologies and Innovative Graphics and Media Communications.

Appointed as an Authorized Reseller for Apple in 2006, NGRT was later accredited as the only
Authorized Premium Reseller, Solution Provider and Authorized Service Provider for Central
India

https://inspireonline.in L

https://ngrt.in/



03 SERVICE

Performance Marketing

Full-funnel paid media across Google, Meta and display — planned around audience research and funnel design, executed with

disciplined build-out and budget control, then measured and scaled on the numbers that actually move the business.

Paid Media Strategy

Audience research and
funnel design that decide
where budget goes before a

single ad is built.

Euston Business Consulting

Full-Funnel Paid Media

Meta, Google and display
working together across
awareness, consideration

and conversion.

Campaign Execution

Ad build-out, creative testing
and continuous budget
optimisation across

platforms.

Measurement & Scaling

Analytics, attribution and
structured testing to
compound what works and

cut what does not.

14



CASE STUDY - 03 PERFORMANCE MARKETING

EFTI

Photography & film school - Madrid - Europe & global

€23 > €8.14 @IS

THE BRIEF COST PER LEAD, DOWN 64% QUALIFIED LEADS IN 10 MONTHS
An internationally renowned school with a diverse course portfolio needed a
segmented acquisition funnel that could scale without losing lead quality —

against premium pricing sensitivity.

8.9% 12%

OUR APPROACH OVERALL CONVERSION RATE CLICK-THROUGH RATE ON SEM

Persona-led funnels across Search, YouTube and Display, with messaging

aligned to user intent and career aspiration rather than course features.

THE OUTCOME

Cost per lead cut by nearly two thirds while lead volume and quality both held,

across a ten-month run.

Euston Business Consulting 15



CASE STUDY - 03 PERFORMANCE MARKETING

TESSOL

B2B cold chain logistics - India & global

THE BRIEF

A leader in energy-efficient cold chain technology with low market awareness,

a niche technical audience and long, high-value B2B decision cycles.

OUR APPROACH

A phased acquisition strategy: high-intent SEM to capture existing demand
first, then Display and Performance Max supported by custom audience

intelligence to widen reach efficiently.

THE OUTCOME

Lead cost more than halved while volume and quality rose — thought

leadership and lead generation running together rather than competing.

Euston Business Consulting

5.2X

RETURN ON AD SPEND

3.4%

CONVERSION RATE

56%

DECREASE IN COST PER LEAD

65.8%

WEBSITE TRAFFIC INCREASE
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CASE STUDY - 03 PERFORMANCE MARKETING

Ethnic Food Brand — FMCG

UK & Europe - Brand name confidential - Google Search - Performance Max

A premium South Asian and Middle Eastern food brand — spices, lentils, flours, nuts,
dried fruits and snacks — with strong recognition among diaspora shoppers but
limited reach beyond them. The brief: broaden relevance into everyday cooking and
snacking, and turn that wider audience into efficient, profitable conversions.

Demand Capture
Prioritised high-intent search to intercept shoppers already looking, pairing

precise keyword targeting with messaging built to convert.

Audience Expansion
Used Performance Max and lifestyle-led positioning to move the brand

beyond its core audience into mainstream everyday relevance.

Conversion Optimisation
Continuous testing and funnel refinement to lower cost-per-acquisition

while protecting average order value.

17



CASE STUDY - THE NUMBERS

The Impact

Performance-first: capture the demand that already exists, then expand into new audiences through health- and lifestyle-led

positioning.

4X £9 2.98% £57

RETURN ON AD SPEND COST PER ACQUISITION CONVERSION RATE
Blended across search and PMax 32% lower CPA £0.53 CPC

AVERAGE ORDER VALUE

Protected while scaling

Efficient acquisition at scale — a lower cost per customer without trading away order value.
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04 SERVICE

SEO, GEO & AEO

Search is splitting in three. Ranking in Google is no longer the same job as being cited inside an Al-generated answer, or being the

answer itself. We work all three layers together — because the foundations that win one increasingly decide the others.

Your Site Entity Graph

nds

. T
SEARCH RESULTS Q
)

& Aisearch, s

Al-generate sumwar «-

GEO

GENERATIVE ENGINE
OPTIMISATION

SEO

SEARCH ENGINE
OPTIMISATION

Classic discoverability. Technical health, Getting cited inside Al-generated answers.
crawl and index coverage, internal linking Entity and schema foundations, source

and content built to earn rank in Google's authority and content structured so models
results. can attribute it back to you.

PROVEN IN BUILD

the site's own content. Full case study on p. 10.

@o  Answer Engine

AEO

ANSWER ENGINE
OPTIMISATION

Being the answer, not a link. Question-led
content blocks and first-party RAG systems
SO your own site resolves the query on the

spot.

Relevante Inc. — 338+ pages indexed, 247K organic impressions, and a Gemini-powered RAG assistant answering from

19



06 SERVICE

Data & Analytics

Data is only useful when it tells you what to do next. We turn raw numbers into clear, actionable insight — connecting performance

metrics, audience behaviour and market context so every decision is grounded in evidence rather than guesswork.

Market Research Customer Insights

Competitor analysis, audience profiling and Survey design, data collection and

trend mapping to inform strategy and behavioural analysis to understand what
positioning. actually drives your audience.

Performance Dashboards

Custom reporting dashboards that surface
the KPIs mattering most to your business

goals.

From live dashboards to deep audience research, you always know what's working, who you're reaching, and where the next

opportunity lies.

Euston Busimess Consulting
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investronaut
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Freedom to Fly,
Room to Thrive
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Nurturing oo
Learners
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Explore our comprehensive programmes in: 33 Q o Y W
Fashion | Animation | Archi | Design | Engineering | Law | | Music | i P
Pharmacy | Psychology | Sciences | Travel & Tourism . ry ')J) Liked by diptivaldya_ and others
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Universal Wisdom School i

An International School in Balewadi, Pune

Are You Eyeing

a successful Career as an Economist?

Admissions Open
2026-27

Nursery to Grade 9

2000+ g
1000+ s

500+ sz
T

Name

I Contact Details

204, 2nd Floor, Shriks Corporate, Plot No. Welcome To

35, Pandey Layout, Nagpur 440 025
Universal Wisdom School - An
International School in Pune

0712229912, 2262308, 2295575 18 PYP Candidote* | 1B DP Candidate* | Cambridge

An IB PYP & DP Candidate
and Cambridge School
B.sc oo ADMISSIONS OPEN |

info@maliconstructions.com
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EUSTON BUSINESS CONSULTING

Let's turn your context into clarity.

Digital strategy, build, media and measurement — under one roof, from London.

Euston Business Consulting



https://eustonbusinessconsulting.com/

